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To view each episode and its trailer, please click on the graphics below. To go to the full playlist on YouTube, CLICK HERE.
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https://www.youtube.com/watch?v=z8eT5CSDaaY&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=17&pp=iAQB
https://www.youtube.com/watch?v=nd-628cpAUM&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=9&pp=iAQB
https://www.youtube.com/watch?v=27zDOlrSKDc&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=1&t=9s&pp=iAQB
https://www.youtube.com/watch?v=MxDFMU5BZLo&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=21&t=359s&pp=iAQB
https://www.youtube.com/watch?v=XCY25ZyJyLs&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=25&pp=iAQB
https://www.youtube.com/watch?v=NYTSD-MTJ5w&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=27&t=1s&pp=iAQB
https://www.youtube.com/watch?v=_Lu7Y7DV9VI&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=13&pp=iAQB
https://www.youtube.com/watch?v=opnPJCVmwV8&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=16&pp=iAQB
https://www.youtube.com/watch?v=Gt-KM9Mdp7E&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=8&pp=iAQB
https://www.youtube.com/watch?v=tBB65TGbvdE&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=2&pp=iAQB
https://www.youtube.com/watch?v=gSlvMIjMZHw&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=18&pp=iAQB
https://www.youtube.com/watch?v=B1Ip9gfk5eE&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=24&pp=iAQB
https://www.youtube.com/watch?v=q8eURETzbxc&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=26&pp=iAQB
https://www.youtube.com/watch?v=tHs1F5pmif4&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=10&pp=iAQB
https://www.youtube.com/playlist?list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq
https://www.youtube.com/watch?v=AgMtWOPanKk&list=PLG6SFOGpMVhXh74dz_T-nr1qlqiJEWEaq&index=22&pp=iAQB

	Entry Overview: It's been a proven format in reality TV to showcase the behind-the-scenes of business. Shows like Dirty Jobs, Undercover Boss and Deadliest Catch are watched by millions.



Pulling off such a show takes a unique blend of compelling stories and great personalities, resulting in intriguing content.



We believe the Seminole County Chamber perfected that formula for chambers in a new video series ChamberWORKS.



In 2025, we introduced ChamberWORKS on our YouTube channel, featuring our president & CEO, Rebekah Arthur, visiting more than a dozen companies. She spent time working at each business, cleaning puppy cages, driving forklifts, washing vans, and building water-soluble printing filaments, among other tasks.



Over the course of the year, more than 3,500 people watched some segments of ChamberWORKS. Whether it was a short promotional video for the series or the full 10-minute video, viewers from across the country enjoyed seeing some of Seminole County's iconic brands in action.



Our chamber experienced unprecedented growth while ChamberWORKS was airing, but one of the key aspects of this program was increasing the number of subscribers to the chamber's YouTube channel. We have more than tripled our subscriber count and now have well over 1,000 subscribers to our channel.



Of course, one of the things we look for at the chamber is non-dues revenue. After this first season launched, Seminole County Economic Development agreed to sponsor the entire series. In addition, we can charge the featured $500 participation fee to cover expenses.



We're proud of ChamberWORKS and believe it sets a high standard for chambers seeking unique ways to showcase the diversity and impact of their members in their communities.


	Strategy, Tools or Tactics: The strategy for ChamberWORKS was simple. By partnering with well-known companies in our community, the Seminole County Chamber could showcase the businesses in our region that are truly making a difference.



Our strategy was to create engaging content that would drive traffic to our YouTube channel, social media and website. 



As such, we were intentional in selecting companies we believed had interesting stories to tell. 



We visited a popular German restaurant, the largest pet rescue, the zoo, a local floral shop, a large HVAC company, and the local incubator. In each case, we showed more than just a commercial, but what really makes the business run.

Rebekah made Spätzle. She cleaned puppy cages. She created soap for airplane bathrooms. She delivered her floral arrangement. By showcasing her performing day-to-day activities, these companies could tell their stories.



To drive people to the YouTube channel, we played snippets of the show at several of our events, ran paid promotion on our social media, ran banner ads on our website, and included the launch of each episode in our weekly newsletter.



In addition, our featured companies shared their videos on their channels to ensure as many people as possible watch our programming.



Finally, we wanted to develop a unique brand for this, and we believe the logo and color scheme that is unique but still ties back into the central brand of the chamber is eye-catching and memorable.


	Results: We believe ChamberWORKS has had a significant impact on our chamber over the last six months of 2025. It was part of a larger strategy to incorporate more video into our marketing efforts. But ChamberWORKS stood out because of the unique subject matter and style of the program, which is unlike other chambers in our region. 



Here are a few of the metrics that we believe are important, and we're influenced by ChamberWORKS:



- ChamberWORKS was watched by more than 3,500 people 

- YouTube subscribers increased from fewer than 300 to over 1000

- Facebook audience saw an increase of nearly 3% overall

- One-minute views of videos on Facebook increased by nearly 20%

- Facebook engagement increased by 11% 

- Website traffic increased by approximately 106%, with new users up 106.1%

- By January, we had a record high number of members in the chamber's century-long history.



Obviously, this was part of a very successful marketing year for the chamber, but we could attribute much of this to ChamberWorks, since many of the other factors we had been doing previously were in place before the launch of ChamberWorks. 



Many chambers run media campaigns that utilize reels, testimonials, and more, but, simply put, ChamberWORKS is significantly different from traditional chamber marketing tactics.



And our growth over the past six months was unlike any other time in our chamber’s known history. 



Finally, for a Chamber of Commerce, perhaps the best metric is the ability to create non-dues revenue. Because of the quality of content and the success of the metrics, we were able to secure a season 2 sponsor and charge a minimal fee for members to participate and anticipate nearly $10,000 in revenue from this program in 2026. 


	Why are you proud?: We live in an age where video content is crucial to marketing success for any business, but it must be unique. We believe the ChamberWorks series is a truly innovative way for chambers to use video to showcase their members and should absolutely be recognized.



ChamberWorks is unlike most video content from Chambers of Commerce; it provides value to featured members and, more importantly, shows the impact of chambers on their communities and the impact on their member businesses.



ChamberWorks is creative; it's a unique concept with unique content, and every visit to a member business is different.

Our team is designed to produce writing with unmatched quality and clarity. We work with great subjects and tell their stories in a compelling, unique way.



It's an effective way to message by showing the diversity of businesses in our community, from service businesses to creators of products and innovations that aren't being told in any other format. 



We believe it served its purpose, given the audience’s reaction and the sheer growth metrics for our chamber over the last six months.



Finally, the results speak for themselves. No other marketing tool reached 3,500 people throughout the six months. Those are not just impressions of people who saw the logo; those are people who watched ChamberWORKS videos throughout the year.



ChamberWORKS was impressive and unique. We believe strongly that it's something ACCE should recognize as one of the best communication programs of the year. 
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